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Trends Print Packaging
Industry-specific and external trends

Technical 
innovations

Environmental 
awareness and 
sustainability

100

Cost reduction 
by regionalism

Product 
differentiation

Demand  
for smaller 
batch sizes

Packaging
47% market share of the
global print market in 2019

Macroeconomic and demographic trends

Urbanization

$€
Exchange rate 
development

+ %

Economic 
growth

Global  
trade flows

Emerging 
middle class

Key Facts Print Packaging

Market development (worldwide**)
Market volume in billion USD, average annual 
growth rate (CAGR)

Shares as a % 2020

2020 I 352

2025 I 433*

+4, 2 %
CAGR

2020 – 2025

47 %
2019

26 %
Flexible materials

21 %
Folding boxes

12 %
Labels

Other

35 %
Corrugated 
board
packaging

66 %*

2030

Key Facts Print

> 880*

2030

818
2019

Market volume (worldwide)
in billion USD

+ 1 %
CAGR

Digital printing
Share in market volume

+
Latin

America

+
Africa

+
Asia

+
Eastern
Europe

+
Middle
East

–
North 

America

–
Western
Europe

–
Australia

While the markets for digital and  
analog printing in several countries 
are declining, other countries can  
be identified as growth regions:

Markets for digital and  
analog printing

14 %
2014

17 %
2019

21 %*

2024

Market Insight China
The world’s largest 
market with a revenue 
of USD 208 billion in 2018!

1.
2.

3.

 1. Growth in package printing

 2. Growth in emerging markets

 3. Added value in the digital printing sector

Growth drivers

 *
V

al
ue

s 
ar

e 
ba

se
d 

on
 e

st
im

at
es

 a
nd

 f
or

ec
as

t 
**

 V
al

ue
s 

ar
e 

ba
se

d 
on

 a
 s

tu
dy

 o
f 

th
e 

E
IU

, i
n 

w
hi

ch
 2

6
 c

ou
nt

ri
es

 a
re

 t
ak

en
 in

to
 a

cc
ou

nt
; s

ha
re

 o
f 

gl
ob

al
 G

D
P/

w
or

ld
 p

op
ul

at
io

n:
 8

0
 %

/7
0

 %
.  

So
ur

ce
s:

 g
ta

i, 
U

N
 D

ES
A

 (P
op

ul
at

io
n 

D
iv

is
io

n)
, I

M
F,

 U
ni

te
d 

N
at

io
ns

 D
em

og
ra

ph
ic

 Y
ea

rb
oo

k,
 W

el
tb

an
k,

 U
ni

te
d 

N
at

io
ns

 S
ta

tis
tic

 D
iv

is
io

n,
 N

at
io

na
l B

ur
ea

u 
of

 s
ta

tis
tic

s 
of

 C
hi

na
, T

he
 E

co
no

m
is

t I
nt

el
lig

en
ce

 U
ni

t, 
Sm

ith
er

s 
P

ira
, o

ur
 c

al
cu

la
tio

ns
.



China International  
Exhibition for  
All Printing Technology  
and Equipment

October 11–15, 2022
Shanghai, China 
SNIEC
www.allinprint.com

2020, sale-adjusted

Key Facts Economy Key Facts Population

China Population structure

Urbanization

GDP in billion USD, real growth rate

Economic growth
2020 & 2021, in USD

GDP per capita

Share of  
global GDP

Peking

Renminbi Yuan

Currency

Chinese, English

Language

¥

Inflation  
(in 2021)

11,819*

2021

10,484
2020

+ 1.335*

$ 97 %
Literacy rate
(2018) 15+ years

Smaller households
Share of one and two-person 
house holds over all Chinese 
households

1,4 Billion
Inhabitants

18 %
0 – 14 years

12 %
>  65 years 58 %

25 – 64 years

12 %
15 – 24 years

Average age

38

92 %
School enrollment 
rate in secondary 
schools

12.9 M
University graduates (2018)

Level of education

Private consumption
Per capita figures; in USD

1.2 %*

(as compared to 
previous year)

Middle class

Share of population per 
capita spending between 
11 and 110 USD per day

24 %*

2030 350 M

70.8 %*
2030

1950 1990 2018
5 4 3

Size of household

18 %
Urban 831,6 M 

Country 568,4 M

59.4 %
2018

4,070
2020

4,896*

2021

5,381*

2022

5,889*

2023

6,438*

2024

7,026*

2025

45 %
20182020 I 14,723 + 2.3 %

2021 I 16,642*

2022 I 18,013*

+ 8.4 %*

+ 5.6 %*
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