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Unveiling the Big Brand Opportunity: Digital Print & 

Digitalization 

 

Sharon Cohen, Chief Business Officer, Landa Digital Printing 

 

In the dynamic landscape of modern business, where innovation is the heartbeat 

of success, the convergence of digital print - or our own Nanography™ - and 

digitalization offers an unprecedented opportunity for big brands to reimagine their 

strategies, engage consumers on a deeper level, and unlock new avenues for 

growth.  

 

As we delve into this transformative synergy, it becomes evident that the fusion of 

these two forces isn't merely a trend but a strategic imperative for those aiming to 

thrive in the digital age. 

 

The Rise of Digital Print: Redefining Traditional Paradigms 

 

Since the early 1990’s when Benny Landa launched Indigo and changed the print 

landscape, digital print has emerged as a disruptive force - challenging 

conventional paradigms and offering unparalleled flexibility, customization, and 

speed-to-market. With further advancements in technology, brands can now create 

print materials with stunning visual fidelity, intricate personalization, and cost-

effectiveness previously unattainable with traditional methods. This 

democratization of printing empowers brands of all sizes to deliver targeted, 

impactful campaigns that resonate with their audience on a profound level. 

Moreover, digital print transcends the limitations of static content, enabling brands 

to craft dynamic, interactive experiences that captivate and inspire. From 

augmented reality-enhanced packaging to personalized direct mail campaigns, the 

possibilities are endless, limited only by imagination. By harnessing the power of 

digital print, brands can amplify their storytelling capabilities, forge emotional 

connections with consumers and differentiate themselves in a crowded 

marketplace. 
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The Digitalization Imperative: Driving Innovation and Efficiency 

 

Simultaneously, the pervasive influence of digitalization is reshaping every facet of 

business operations, from supply chain management to customer engagement – 

indeed, at Drupa 2024, we’ll no doubt hear how many manufacturers are integrating 

AI and machine learning into their portfolios. Landa has too. 

 

But embracing digitalization isn't merely about adopting new technologies; it's about 

fostering a culture of innovation, agility, and data-driven decision-making. By 

leveraging analytics, automation, and artificial intelligence, brands can glean 

actionable insights, streamline processes, and anticipate market trends with 

unprecedented accuracy. In today’s market, with part supply issues, skilled labor 

shortages and other macro-economic trends challenging the operational success 

of many print businesses, the advantages of digitization are essential to the road 

to sustained profitability.  

 

Furthermore, digitalization empowers brands to cultivate deeper, more meaningful 

relationships with consumers across multiple touchpoints. Through omnichannel 

marketing strategies, brands can deliver cohesive, personalized experiences that 

seamlessly transition from the digital realm to the physical world via digital print. 

Whether through social media engagement, mobile applications, or immersive in-

store experiences, brands can create immersive journeys that resonate with 

consumers throughout their decision-making process.  

 

And for GenZ and GenX who live in a digital world and consume information 

differently from previous generations, this is key to ensuring their engagement and 

increasing sales. 

 

The Synergy Unveiled: Transforming Possibilities into Realities 

 

When digital print and digitalization converge, the result is a potent synergy that 

transcends the sum of its parts. By integrating digital printing technologies with 

digitalization initiatives, brands can unlock a myriad of opportunities to drive 

innovation, enhance agility, and maximize ROI. Imagine a world where brands can 

dynamically adjust packaging designs based on real-time consumer feedback,  
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personalize product offerings at scale, and optimize marketing campaigns in 

response to shifting market dynamics. And it’s exactly this type of production agility 

that Nanography was designed to support – full personalization, at high speed, with 

high quality print for short to medium runs. Crucially, this unlocks very fast ‘time to 

market’ services – a gamechanger for brands.   

 

Moreover, the marriage of digital print and digitalization enables brands to embrace 

sustainability in a meaningful way. We’ve seen it ourselves here at Landa - by 

leveraging on-demand printing capabilities and digital workflows, brands can 

minimize waste, reduce carbon footprint, and align with evolving consumer 

preferences for eco-conscious practices. This commitment to sustainability isn't just 

a moral imperative, it's a strategic advantage that resonates with environmentally 

conscious consumers and fosters long-term brand loyalty. 

 

The Road Ahead: Navigating the Digital Frontier with Confidence 

 

As we stand on the precipice of a digital revolution, the big brand opportunity 

beckons with promise and possibility. By embracing the transformative power of 

digital print and digitalization, brands can embark on a journey of reinvention, 

innovation, and sustainable growth. However, success in this new paradigm 

requires more than just technological prowess—it demands a willingness to 

challenge the status quo, embrace change, and continuously adapt to the evolving 

needs and expectations of consumers. 

 

In conclusion, the convergence of digital print and digitalization isn't merely a 

fleeting trend but a seismic shift that will redefine the very essence of brand-

customer relationships. The opportunity is ripe, the possibilities boundless—now is 

the time to seize the moment and embark on a journey of limitless potential. In the 

famous words of our Chairman, Benny Landa: ‘What can become digital will 

become digital, and print is no exception’. I think it’s fair to say that Benny’s 

prediction is becoming a reality. 

 


