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The octopus is an extraordinary super It is the main meeting place for top decision- %

creature - highly intelligent, incredibly makers at every point of the value chain - - ;

adaptable and able to multitask. A creative, including machine and plant manufacturers, o

solution-oriented survivalist that has material experts, technology drivers, service -

inhabited the world’s oceans for 500 million providers, OEMs, printing service providers, . o8

years. A masterpiece of nature - and a the creative industries and brand owners. At .o o

model for our industry, which operates drupa, ideas and alliances are formed that _

flexibly, intelligently and effectively. shape the future of the industry. i : :

drupa 2028. New concept. : : -y

Nothing compares. More collaboration. | - g P . NIRRT

drupa is the world’s leading trade fair for drupa 2028 marks the dawning of a new era of ' | =y AN . o - | T—— -

the printing and packaging production collaboration and networking for our industry. . 40 Wi

community - serving as a showcase while The new concept packages the customer SO ... .

also setting the pace. experience into four experience clusters: :' B ¢ttt
grow. create. learn. play. It also connects . ‘.: PN g o

industry, brands, creatives and technology
providers more closely than ever before.

m..‘o.lla.u.....-. & o

- See the octopus in motion!




drupa 2028 -

more than a trade fair

The no. 1 for

printing solutions

drupa is globally unique. The world’s leading trade
fair for the printing and packaging production com-
munity has international appeal. Its high investment
relevance allows exhibitors and visitors to benefit
from the tangible business impact. It is the main
meeting place for top decision-makers along the
entire value chain.

res ;

New focus themes & categories -

the epicentre of megatrends

drupa is the platform where innovations take off,
groundbreaking technologies celebrate their
premieres and markets grow. Al and robotics are
setting new standards in efficiency and quality.
Intelligent workflows are seamlessly connecting
machines, materials and data. End-to-end-solutions -
from the idea to industrial production - are creating
new business models and delivering clear
competitive advantages.

i - Megatrends

New cluster, new experiences -

the collaborative solution space

drupa 2028 is setting new standards. Four experience
clusters form its new, dynamic powerhouse. They define
content, target groups and the strategic arguments

of our sales and marketing offensive. The visitor- and
exhibitor-focused clustering improves the visibility

of exhibitors, enhances the experience of the entire
trade fair visit and provides specific orientation for

all participants - the perfect ‘match’ of visitor interest
and exhibitor offerings.

- Experience clusters

‘ L el

New target groups & markets -

brands and creatives

drupa reaches new target groups and opens up new
markets, including brand owners who are seeking
innovative and sustainable printing and packaging
solutions, and creatives who expect fresh design and
production ideas. At the same time, markets such as
the MEA region (Middle East and Africa) are growing
with real dynamism and a willingness to invest.
drupa brings these target groups together, promotes
dialogue and unlocks new business potential.

< Target groups T e
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*drupa 2024

the world’s ultimate
decision hub

Decision-maker quality

78%

with decision-making power*

57%

with specific
investment intentions*

The international visitors to drupa have a
high level of expertise, ranging from specia-
list expertise and management expertise to
decision-making expertise.

As many as 78% of trade visitors have the
authority to make decisions involving invest-
ments or equity interests. Almost 60% of
attendees come to Dusseldorf with specific
investment intentions.*

These managers primarily work in the print-
ing and packaging industry as well as in
vertical markets such as consumer goods

in the food sector, pharmaceuticals and cos-
metics, luxury goods, banking and security
technology.

Engage with top brand

owners & creatives

In order to make these target groups and
their interests more accessible to our exhibi-
tors, drupa 2028 will place a special focus
on attracting brand owners and activating
the creative sector. No fewer than 72% of
the most valuable international brands*
were among the visitors to drupa 2024.

We will continue to consistently build on

this brand-oriented approach.

This underpins drupa’s status as the
number-one networking platform, not least
because Dusseldorf isn’t just a place to
consolidate existing contacts, but above
all generate new leads.

- Join the extraordinary!



where leaders
connect

Global reach of visitors* Top 10 visiting countries*

1. Germany 20%
2. India 7%
3. ltaly 6%
4. Netherlands 5%
5. France 4%
6. China 4%
The leading minds of the global printing and 7. Brazil 4%
packaging community meet at drupa. This 8. United States 4%
is where connections are formed that shape 9. Great Britainand 3%
markets, accelerate innovation and help international visitors* Australia/ Northern Ireland
partnerships to grow. It is a place where top Oceania 10. Turkey 3%

international decision-makers gather - and
the future is made.

Target groups

i Visitors from
Brands and the creative sector

Exhibitors Area Production & converting Brand owners, agencies, designers 1 73 600/
- Printing service providers, (o
3 converters, packagers countries* top management*
1 61 4 1 5 O O 0 0 m 2 5 Influencers and agenda-setters
4 4 g Associations, policymakers, universities, media
exhibitors net area** ] Technology suppliers and
5 printing service providers

from I ; countries* international net area*

IT, platforms, distribution
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enabling
what’'s next

What impact are megatrends having on
processes, products, business models and
the future of the industry? And which niches
have the potential to become the next big
thing? The new nomenclature with product
categories that are fit for the future focuses
more on solutions. From all these fields, we
will show the best-of-the-best cases in
Dusseldorf.

Product categories

End-to-end solutions

Robotics

Al & automation
Thinking factory

Circular economy

PERGRAFHICA




join the
extraordinary

drupa 2028 is setting new standards. Four
experience clusters form its new, dynamic
powerhouse. They bring together content,
target groups and added value and open up
new perspectives for our industry. The focus
here is on knowledge transfer: on the main
stage, in the innovation labs and through
the brilliant performances of our exhibitors,
an environment is created where ideas are
shared, trends become tangible and future
concepts are brought to life.

- business & solutions
create - brand owners & the
creative industries
- knowledge & inspiration
- experience & community

This visitor- and exhibitor-focused clustering
improves the visibility of exhibitors and
enhances the experience of the entire trade
fair visit.

We invite all our exhibitors to think about
how they can contribute to the experience
clusters when planning their trade fair appear
ance in order to create a drupa experience
that is new in every way for their visitors. We
will provide details on how you can take part
in our various special forums in the coming
weeks and months.

drupa 2028.
The global stage
is yours.
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Packaging solutions

grow

Business & solutions
Where new growth is created.

grow is the space for technological and business

Digital textile micro factory = Best-of-class gallery
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Benefit for exhibitors

= The grow cluster is the place for
exhibitors to position themselves

as innovation leaders and system
partners - with clear business cases
and a high degree of relevance.

Benefit for exhibitors

= For exhibitors, create unlocks
access to new budgets and decision-
making circles and creates space
for cooperation between brand
owners, the creative industries and
technology suppliers.



play

Experience & community
Where the industry becomes a movement.




always on

drupa - The global stage for printing solutions

09-17 May 2028
Diisseldorf/Germany

drupa blog

Exclusive market trends defining the
future of printing and packaging

drupa insights - exclusive print & packaging knowledgy

With a strong global trade fair network, solid industry expertise and
established local partner networks, we unlock access to new markets -
from Shanghai to Dusseldorf, from Manila to Algiers. The drupa alliance
creates additional growth prospects for our global customers in dynamic
regions of the future, with four events per year and even as many as six
trade fairs in a two-year cycle, supplemented every four years by drupa
in Dusseldorf as the outstanding highlight.

#drupablog
Maintenance 4.0:
What it means for

print production

Read the blog post! The link is
in the caption.
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- drupa.com/newsletter



https://www.youtube.com/user/drupaTradeFair
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drupa

The global stage for
printing solutions

- drupa.com/registration

Registration deadline: 31 October 2026

We "OOk forward 77 Sabine Geldermann Marten Dirmeier
to seeing you - ! Director drupa, Portfolio Print Technologies Senior Project Manager

Nadia Navapoor
Junior Project Manager

Benedikt Salmen
Senior Project Manager
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Messe
Dusseldorf

drupa.com  #drupa2028



https://www.drupa.com
https://www.drupa.de/de/Ausstellen/Messeteilnahme/Online-Anmeldung
tel:492114560985
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